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Table No. 1 - Table showing Gross Profit Ratio

 

Particulars 2011-12 2012-13 2013-14 2014-15 2015-16 

Gross Profit 11,10,40,770 12,08,09,764 13,26,70,636 16,91,38,076.3 20,70,58,325.9 

Net Sales 79,23,70,330 93,11,50,113 100,65,78,111 74,35,50,218 88,92,55,782 

Gross Profit 

Ratio 
14.01% 12.97% 13.18% 22.75% 23.28% 
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I. ABSTRACT-
Bitcoin has emerged as the most successful cryptographic currency in history. 

Within two years of its quiet launch in 2009, Bitcoin grew to comprise billions of 

dollars of economic value despite only cursory analysis of the system's design. 

Bitcoin is an open source peer to peer digital payment network that offers an 

alternative to regular bricks and mortar banking. It was developed by anonymous 

person Satoshi Nakamoto in year 2008. Unlike traditional currency such as 

Dollars, Euros or Yen, Bitcoin is a decentralised digital currency also commonly 

referred to as a crypto-currency. In simple terms it is digital money being 

transferred and exchanged from person to person over the internet with no 

central authority, bank or intermediaries involved. It is like electronic cash that 

you can use to pay friends and merchants. Exchanges are made via wallet software 

rather than the traditional wallet in your back pocket. According to the WeUse 

Coins website, there are a number of advantages with Bitcoin. The fees are much 

lower than online banking as you don’t have to pay an intermediary. 

Keywords - 
Bitcoin, Cryptocurrency, Digital Money

II. INTRODUCTION - 
Bitcoin is in simple terms a digital currency. It is a decentralized peer to peer 

innovative payment network that is powered by its users with no central 

authority, banks or middlemen. 
Bitcoins are transferred directly from person to person via the internet without 

the need to go through a bank or clearing house. This means there are no 

transaction fees or very less charges will required to pay. The technology behind 

Bitcoin is open source whereby no one owns it. You can send trade and purchase 

Bitcoins from your computer, tablet, smartphone or other device to anyone in 

- Vaibhav Gandhe
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the world, day or night. This means you can use them in every country, your 

account cannot be frozen and there are no pre requisites or arbitrary limits, but 

still in India, Indian government does not give permission to Bitcoin transaction 

because there’s no regulatory authority behind all this process.
• The basics
Once you have installed a Bitcoin wallet on your computer or mobile phone, it 

will generate your first Bitcoin address and you can create more whenever you 

need one. You can disclose your addresses to your friends so that they can pay 

you or vice versa.
• Balances - Block chain
The block chain is a shared public ledger on which the entire Bitcoin network 

relies. All confirmed transactions are included in the block chain. This way, 

Bitcoin wallets can calculate their spendable balance and new transactions can 

be verified to be spending bitcoins that are actually owned by the spender. 
• Transactions - Private keys
A transaction is a transfer of value between Bitcoin wallets that gets included in 

the block chain. Bitcoin wallets keep a secret piece of data called a private key or 

seed, which is used to sign transactions, providing a mathematical proof that 

they have come from the owner of the wallet. The signature also prevents the 

Fig. No. 1 - How Bitcoin Works
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transaction from being altered by anybody once it has been issued. 
• Processing - Mining
Mining is a distributed consensus system that is used to confirm waiting 

transactions by including them in the block chain. It enforces a chronological 

order in the block chain, protects the neutrality of the network, and allows 

different computers to agree on the state of the system. 

III. REVIEW OF LITERATURE –
The world has globalized and so are the operations and the business carrying 

out in the market of this world. As suggested by TReid and Harrigan (2013), 

world is now a global village. The importance of economy and currency cannot 

be neglected. Where there raised a situation where the business is taking place 

without any consideration of boundaries and walls, there should be easy 

availability of currency as well. Several approaches have been made towards 

making the payment method easier and faster. The concept of e-money and e-

commerce has long been used in the market 
According to (Mkiers et al. 3013), contemporary situation has witnessed the 

importance of mobile wallet and transfer of money using applications in mobile 

phones. All these things are welcoming an approach towards a kind of money 

that could be used in the business. One such concept is the introduction of 

Bitcoin. The currency was recognised as the future currency because the 

transaction was very easy. One has to install an app in their smart phone and the 

account was automatically created following a limit steps of instructions. Thus, 

lending and borrowing or in fact making payment has become very easy for the 

users. 
As from the view point of Decketr and Wattenhofer (2013), this electronic 

transfer of money would increase the transparency of the economic condition 

and the transfer of money taking place. 

IV. OBJECTIVES –
1. To understand the concept of Bitcoin.
2. To analyse the security, privacy and data protection tools.

V. RESEARCH METHODOLOGY- 
1. Research Design- Exploratory research technique is used for this research 

paper. 
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2. Type of Data- Secondary data has been used for this research paper.
3. Sources of Secondary Data-

a. Journals
b. Research papers
c. Magazines 

VI. LIMITATIONS-
1. The research paper is completely based upon secondary data there might    

have possibility of up gradation in the information.
2.  This paper does not help to take any kind of investing decisions in Bitcoins.
3.  This paper may not useful to predict the accurate future of Bitcoins.

VII. DATA ANALYSIS –
1. Online bank transactions are safe and give speedy access of money but it take 

higher amount of fees against each of the transfer. In many countries before 

Bitcoin comes into existence people do use online banking as a tool of money 

transfer and have to pay more charges but bitcoin has changed this scenario.

( Source: https://www.youtube.com/watch?v=zrIIgAW8QgY&t=12s )

In above table, last five years of bitcoinprices have been quoted. When bitcoin 

was introduce in 2009 it was sold at price of 0$ but over the year use of bitcoin 

has been increased and that’s why so much fluctuations in prices have seen. In 

2013 bitcoins was at its highest peaksudden growth was seen in the bitcoin 

Table No. 1 - Table showing Bitcoin prices over last 5 years.
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prices. In 2014 and 2015 prices was collapsed very badly around 300% massive 

fluctuation had seen in the prices. Since 2016 because of its increasing demand 

bitcoins prices have been stable and continuously growing. Within one year in 

2017 bitcoin has created a milestone it was reached to the highest level mark. 

Experts have predicted that till mid 2018 prices will surpass the figure of 

14000$.
2. A key step to protecting bitcoins is to store anything of significant value in a 

hardware wallet—a physical device, like a USB drive, that stores your private 

keys and currency locally, and isn’t connected to the internet. Experts caution 

against storing large amounts of coins through cryptocurrency exchanges, or in 

digital wallet apps on your smartphone or computer. The public-facing internet 

offers an attacker too many inroads to attempt to infiltrate your wallet, or trick 

you into giving them access. Secure hardware wallets like Trezor or the Ledger 

Nano S cost about $100 or less and have a straightforward setup. When one 

purchase bitcoins it will directly getting added in his digital wallet and hence 

investor must be very careful about ID and Password which he sets to the wallet 

if they get lost then entire bitcoins will be gone.

(Source:https://www.investopedia.com/articles/forex/
041515/countries-where-bitcoin-legal-illegal.asp)

Table shows the names of countries where bitcoin transactions are legal. The 

United States has taken a generally positive approach towards bitcoin. At the 

same time, it has several government agencies working on preventing or 

reducing the use of bitcoin for illegal transactions. Canada maintains a generally 

Table No. 2 - List of countries where Bitcoin is legal currency
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bitcoin-friendly stance while also ensuring the cryptocurrency is not used for 

money laundering. Bitcoin is viewed as a commodity by the Canada Revenue 

Agency (CRA). This means that bitcoin transactions are viewed as barter 

transactions, and the income generated is considered as business income.
Australia allows entities to trade, mine, or buy bitcoin. The Australian Taxation 

Office (ATO) considers bitcoin transactions barter arrangement subject to 

appropriate taxes depending upon the use and user.In the absence of central 

guidance, individual EU countries have developed their own bitcoin stances. A 

few nations are allowing bitcoin while others are either undecided or issuing 

warnings.

VIII. FINDINGS - 
1.  Buying and selling process of Bitcoins is very simple no special tools requires.
2. Transactions fees as compare to banking transactions are very low or 

negligible.
3.  Bitcoins price is very volatile; it depends on demand and supply proportion.
4. Data mining provides high security of bitcoins transactions. It cannot get 

hacked because it requires high power super computers.
5. In India Bitcoin is no more a legal currency because there is no regulatory 

authority has established.

IX. CONCLUSION - 
Motivated by recent developments in the Bitcoin ecosystem, this paper 

provides the necessary technical background to understand basic Bitcoin 

operation. The analysis relies on publicly available data from the Bitcoin system, 

and is intended to stimulate substantive economic research.Researcher found 

that while the number of daily users may have doubled every eight months, the 

transaction volume is negligible compared to the domestic volume of payment 

systems.
Bitcoin mining is a competitive market, and so the resources expanded line up 

with the opportunities to earn revenues. Competition in this market is almost 

purely destructive, however. Although mining taken as a whole serves the 

purpose of controlling inflation and verifying transactions, this process could 

theoretically be done with much fewer resources by an honest central authority. 

These processes can be accomplished in a decentralized way by mutually 
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disinterested agents, but at the cost of consuming many more resources.
Blockchain technology runs the Bitcoin cryptocurrency. It is a decentralized 

environment for transactions, where all the transactions are recorded to a 

public ledger, visible to everyone. The goal of Blockchain is to provide 

anonymity, security, privacy, and transparency to all its users. However, these 

attributes set up a lot of technical challenges and limitations that need to be 

addressed.
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I. ABSTRACT -
Crowd funding is the practice of raising money from a large number of people who 

each contribute a relatively small amount, typically via the Internet for forming a 

venture or nourish idea and build an enterprise out of it. When a new entrant 

enters in the market with a fresh idea or an innovative concept, the basic problem 

one faces after the successful implementation of the idea is starting an enterprise 

to enrich the idea into a real business entity which needs considerable amount of 

money. This paper provides an overview of various ways of raising funds though a 

way of collecting funds called crowd funding.  Researcher has studied the existing 

environment in brief and proposes various ways of crowd funding along with 

various types of crowd funding through Internet and also provide suggestions to 

increase crowd funding.

Keywords - 
Crowd Funding, Internet, funds

II. INTRODUCTION-
Recently the word ‘digital’ has covered the entire world. Most of young 

generations are moving towards digital trends. Everything is done through 

internet. On an average it is observed that young generations spend daily 3-4 

hours over internet either on social media sites or social apps.
Most of young generations have some great ideas but they cannot get the 

success in implementing the same because they don’t have sufficient funds to 

grow their ideas and implement them into a business.
Crowd funding is a source for generating a funds through using internet it 

means the money which one needs to develop the business idea or to develop 

entrepreneur job creating ideas. 
The money is contributed from the crowd of people through very small sums as 
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either in the form of contribution or help targeting to collect a big funds. It is 

similar to collecting donations from people for a cause.
There are different types of crowd funding: Mainly,
• Donation based crowd funding: In donation based crowd funding campaign 

funds are raised for charitable projects, disaster relief and nonprofits 

organizations. Donations are accepted from a large number of people in small 

proportions. People can avail an opportunity to share money towards a social 

cause. In this platform they are no financial return for the investors, there is no 

chance of loss of investment. Ex. Indiegogo
• Reward based crowd funding: In this platform investors receive rewards in 

return for their investment. This can be product or service the company offers 

as a token gift. In order to impress investors, companies attract with different 

types of rewards.
• Debt based crowd funding (also known as “peer to peer”, “P2P” or crowd 

lending): Companies can apply for debt on these platforms. Debt based crowd 

funding platforms review and launches it online for funds. Online application 

for fund includes company’s interest rate, credit period and risk involved in the 

securities or bonds for sale.
• Equity based crowd funding: On this platform investors receive equity shares 

of the company in proportion to the money invested. Investors in return receive 

financial return on their investment. They receive a Share of the profit as 

dividend. In this form investors are prone to more risk as they are treated as 

investing in an unlisted company. Every country has its own set regulations 

regarding the investments through these crowd funding platforms. 
Major types of crowd funding which constitutes as most favored previously are 

 (Source: http://www.crowdfundingprofessionalassociation.org)

Fig. No. 1 - Fig. showing types of crowd funding
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as follows-
• Donation-based crowd funding is a way to source money for a project by 

asking a large number of contributors to individually donate a small amount to 

it. And the backers donate funds towards a collaborative goal, such as a 

charitable cause.
• Investment-based crowd funding platforms, on which people invest in 

unlisted shares or debt securities issued by businesses. Backers invest capital in 

return for equity or debt. 

#  Approaching towards crowd funding campaigns -
Fixing the minimum target fund- So it can be easily reached. Surplus will be a 

bonus for the company. If target is maximum and not reached some sites will 

refund them to investors. 
Campaign time for funding between 30 to 45 days- With this period, startup 

have enough 
time to update about details. If the lengthy time is given campaign becomes less 

effective. 
When they campaign on sites they have to clearly mention the rewards for the 

investment. This is the point investors always look out while going through 

campaign. 
Crowd funding campaigns are to be organized with perfect strategy i.e. 

planning, marketing and executing the campaign. The success of fund rise 

depends upon the how you win the faith of the investors. 

#  Benefits and Risks of Crowd funding-
Some of the advantages of the crowd funding mechanism are that due to less 

regulatory framework, easy access to capital is possible which boosts the 

growth of micro, small and medium scale industries and start-ups leading to 

recovery and boost of economy and enhanced job creation. Unlike banks which 

have a rigid regime of raising capital, un-collation peer to peer lending leads to 

higher generation of capital at minimum amount of times and inculcate the 

habit of saving and investment in public. The web hosting platforms are cost 

efficient and hence charge nominal fees for service rendered. The added 

advantage is the convenience as they are easily accessible to millions of users 

internationally who surf internet. Platforms are flexible as the entrepreneur can 

change advertisements as and wheat suits them all of which leads to prompt 
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raise of money giving a boost to the economy. Some of the risks related to Crowd 

funding are that there is no secondary market to dump the equity shares if they 

turn unproductive or in case of defaults. Companies Act, 2013 prohibits any 

kind of secondary market for private listing and hence investors are stuck with 

bad equity shares which are a huge risk as around 86% of crowd funding 

investment turns out to be bad. The second risk is that peer-to-peer lending 

there is a high rate of defaults as borrowers with no collateral as guarantee take 

the money from the lenders. Third kind of risk is from the portals which also 

serve as intermediaries between investor and entrepreneur may temporarily or 

permanently shut down due to overdue maintenance, hacking etc.
When this happens, there is a chance that investors will not get their money as 

the money is kept by the portals for safe keeping until the target amount is 

reached. One such example is in 2011, Quickly which closed suddenly overnight 

leaving no information on the borrowers or lenders and consequently the 

contracts could not be fulfilled resulting in 100% loss. Also, as intermediary’s 

portals face significant risk of liability arising out of false disclosures by fund 

raisers.

III. LITERATURE REVIEW-
Crowd funding main source of literature is from the research analysis of 

Professor Ethan Mollick (2015)“The dynamics of crowd funding an exploratory 

study”. Mollick Research study attempts to identify what makes for successful 

crowd funding campaigns and how shared geography and personal networks. 

By using the source in this paper an attempt is made to know about crowd 

funding platforms in Indian context. The startups are new ventures but how the 

startups were reinvented. NASSCOM data, World Bank report and journal 

papers about the crowd funding are information gatherers for this research 

paper. This paper made an attempt to study about crowd funding as source of 

fundraiser for startup. Paper discuss about the guidelines given by SEBI for 

protecting the investors in India and the effects.  
According to Prof. G.Usha, Crowd funding is a way of raising finance by asking a 

large number of people each for a small amount of money. Traditionally, 

financing a business, project or venture involved asking a few people for large 

sums of money. Crowd funding is the practice of funding a project or a venture 

by raising money from a large number of people, especially via the internet. 
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These people are called investors, and they can contribute any small amount of 

money depending on their capabilities. It targets individual donors. Fund 

raising is seeking financial support for a cause or a charity. It reaches more 

audience because someone who starts a fund raiser campaign has a lot of 

followers/support and the supporters persuade their networks to garner more 

reach.

IV. OBJECTIVES-
1. To study various types of crowd funding through Internet.
2. To provide suggestions to increase crowd funding

V. RESEARCH METHODOLOGY -
1. Type of research design – Descriptive research design
2. Types of Data -  Primary and Secondary data
3. Sources of secondary data – Internet, website, research articles, reference 

books, etc.

VI. DATA ANALYSIS - 
Ÿ Donation based crowd funding-

(Source: https://www.ketto.org/)

Donations based crowd funding takes the cost for register is in kitto websites is 

4500-6000.
Time takes for donations based is 30 to 60 days.
Resources required for donations based is internet, social media, no. of people 

needed.
Ÿ Reward based crowd funding-

Table No. 1 - Table showing details about donation based crowd funding
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(Source: https://www.ketto.org/)

Reward based crowd funding takes the cost for register is in kitto websites is 

2300-12000.
Time takes for donations based is 30to 90days.
Resources required for reward based is internet, social media, networks.

Ÿ Debt based crowd funding-

(source: https://www.ketto.org/)

Debt based crowd funding takes the cost for register is in kitto websites is 

14000-20000.
Time takes for donations based is 30 to 40days.
Resources required for debt based is banks, lenders, credit agencies.

Ÿ Equity based crowd funding-

(source: https://www.ketto.org/)

Equity based crowd funding takes the cost for register is in kitto websites is 

3000-18000.
Time takes for donations based is 4 to 5days.
Resources required for equity based is internet, financial networks.

Table No. 2 - Table showing details about reward based crowd funding

Table No. 3 - Table showing details about debt based crowd funding

Table No. 4 - Table showing details about equity based crowd funding
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VII. FINDINGS - 

1. In donation-based crowd funding
-It is observed that in donation-based model the cost is lesser than the any other 

model
-It is observed that in donation-based model the time is also lesser than the any 

other model
-It is observed that in donation-based model the resources are also lesser than 

the any other model

2. In rewards-based crowd funding
-It is observed that in reward-based model the cost is lesser than the debt and 

equity model.
-It is observed that in reward-based model the time is also more than the debt 

and equity model.
-it is observed that in reward-based model the resources are different than any 

other.

3. In debt-based crowd funding
-It is observed that in debt-based model the cost is more than the equity model.
-It is observed that in debt-based model the time is also lesser then the equity 

model.
-It is observed that in debt-based model the resources are different than any 

other.
4.In equity-based crowd funding
-It is observed that in equity-based model the cost is lesser than any other 

models.
-It is observed that in equity-based model the time takes more than any other.
-It is observed that in equity-based model the resources are different than any 

other.
One can choose any of the methods of crowd funding based on the above 

findings and the readiness of taking efforts in carrying out the same
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VIII. SUGGESTION - 
1. Regular visit to crowd funding websites must be done in order to catch on 

latest offers provided by the websites.
2. Updating the information provided on the crowd funding platform on should 

be done on weekly basis.  
3. Buzz on social media platforms should be created about the company to 

attract more crowd funding. 
4. Video clips about the project should be made to attract more crowd funding.
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I. INTRODUCTION -
There has been a massive increase in the use of social networking media in 

recent years. Social networking sites such as Facebook, Whatsapp, Hike, twitter, 

etc. has brought a great impact on college student’s life. Access to the internet 

has grown enormously. Most people now have internet access in their homes 

and do not have to rely on visits to internet cafes or having to use work or college 

based computers. Many people now have smart phones which allow easier 

access to the internet and social media sites. 
These changes had an effect on the level of face to face interactions among 

people. It explores the question as to whether there are differences between the 

genders in the way in which they use social media. It also examines whether the 

levels of self-esteem of users affects the way in which they use social media. 
Increased use of these sites results in deteriorating relationship quality and 

decreased intimacy among its users. It leads to reduction in the size of one’s 

social circle and increases in depression and loneliness.
Heavy internet use resulted in less time spent with one’s family and friends. The 

more time internet users spent online, it is more likely that they were to belong 

to offline religious, leisure, and community organizations compared to 

nonusers. The internet may serve as a source of friendship reminders to give 

attention to one’s friends, which is necessary for friendship to thrive, yet is not 

necessary for relationships with family which are less fleeting.
The current college student population is more digitally active than any previous 

generation. Purpose of social networking was to keep in touch with friends.  It has 

been found that these sites are used for trivial communications with friends, both 

close and non-close, and that they are used to maintain friendships but not as a 

central form of socializing. In addition, it is found that social networking was 

convenient for retaining contact when time and distance were issues but that it 

did not replace voice calls and face to face communication.

STUDY OF EFFECT OF SOCIAL MEDIA

 ON STUDENTS 

PRAYAS : A STUDENTS’ RESEARCH PUBLICATION

29

MCA - IIIrd Year Student, Institute of Management Studies Career Developement & Research, 
IMS Campus, Station Road, Ahmednagar.    e-mail : sujit07sinare@gmail.com ,  

moresagar1509@gmail.com ,  nikhilburgul07@gmail.com ,  ruthraju16@gmail.com



To address the issue of the effectiveness of using social networking, the first 

question raised in this study is: for what purpose is the student utilizing social 

networking? Research on this topic will start to reveal social networking sites 

are simply part of how students interact with each other with no apparent 

impact on grades. Thus  ,the objective of this research is to explore the 

advantages and disadvantages of students’ use of social networking for study. 

The main purpose of this research is to expand on previous research, explore 

the relationship between the effects of social networking and study efficiency, 

and to determine if social media interfering with students’ academics.

1.1 About Social Media-
A social networking media is an online platform that is used by people to build 

social network or social relation with other people who share similar personal 

or career interests, activities, backgrounds or real-life connections. The variety 

of stand-alone and built-in social networking services currently available in the 

online space introduces challenges of definition. Social networking sites are 

varied and they incorporate a range of new information and communication 

tools such as availability of desktop  and laptop , mobile devices such as tablet 

computers  and smartphone, digital photo/video/sharing and "web logging" 

diary entries online community services are sometimes considered a social 

network service, though in a broader sense, social network service usually 

means an individual-centered service whereas online community services are 

group-centered. Social networking sites allow users to share ideas, digital 

photos and videos, posts, and inform others about online  activities and events 

with people in their network. While in-person social networking, such as 

gathering in a village market to talk about events has existed since the earliest 

developments of towns, the Web enables people to connect with others who live 

in different locations, ranging from across a city to across the world. Depending 

on the  platform, members may be able to contact any other member. In other 

cases, members can contact anyone they have a connection to, and 

subsequently anyone that contact has a connection to, and so on.LinkedIn, a 

career social networking service, generally requires that a member personally 

know another member in real life before they contact them online. Some 

services require members to have a preexisting connection to contact other 

members.
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The main types of social networking services are those that contain category 

places (such as former school year or classmates), means to connect with 

friends (usually with self-description pages), and a recommendation system 

linked to trust. Social network services can be split into three types: socializing 

social network services are primarily for socializing with existing friends 

(e.g.Facebook); networking social network services are primarily for non-social 

interpersonal communication (e.g., LinkedIn, a career and employment-

oriented site); and social navigation social network services are primarily for 

helping users to find specific information or resources (e.g., for books). There 

have been attempts to standardize these services to avoid the need to duplicate 

entries of friends and interests. 

1.2 Common features of social networking site -
The ability to create a Profile page–this is your main “home” on the network. 

Different networks offer varying abilities to personalize your page in terms of 

look and feel. They may also differ in terms of the types of information which 

include name, location, education, etc. Facebook, for example, asks for your 

relationship status (because it’s more “social”), while on LinkedIn, which is 

primarily for professional use, does not.
A way to find and link to “friends” or connections–The purpose of a network is 

connections, so facilitating a members’ ability to find and connect to other 

people is important. Each network offers different types of search capabilities 

and once you’ve located a potential friend, you must send an “invitation” to 

invite them into your personal network.
Privacy Controls–In most networks, your ability to access more detailed 

information about a person is based on their status as one of your connections; 

“friends” can see much more information than those who are not  “friends.” You 

can control who is actually in your personal network by effectively managing 

who you invite into your network and whose invitations you accept.
The ability to send public and private messages–In Facebook, you can 

communicate with your connections either by sending a private message or 

“writing on their wall.” On LinkedIn, you communicate via person-to-person 

messages. 
Ability to share various digital objects and information–Both Whatsapp and 

Facebook allow members to share various online items, including photos, 

PRAYAS : A STUDENTS’ RESEARCH PUBLICATION

31



videos and RSS feeds. LinkedIn offers some ability to share links, although its 

multimedia capacities are nothing like what you find on Facebook or Whataspp.
Most college students prefer to use social media and spend many hours 

checking social media sites. Social networking is definitely affecting students’ 

efficiencies as well as their grades. Hence, educators need to beconcerned about 

these problems and try to find better ways to solve these problems. Although, 

framed within an academic context, the concepts outlined here can be utilized 

to investigate the use of communication technology not only at school, however 

also at home, workplace, and various other settings, and for a variety of different 

audiences’ such as teenagers, young adults, the elderly, or families. For future 

research, it may be more helpful to measure the social presence besides 

motivation and pressure, examining how a student’s psychological state 

influences motivations for social media use.

1.3 Advantages of social media - 

1. Worldwide Connectivity :
No matter if you are searching for a former college roommate, your first grade 

teacher, or an international friend, no easier or faster way to make a connection 

exists than social media. Although Facebook, Twitter, LinkedIn and Pinterest 

are probably the most well-known social networking communities, new 

websites are popping up regularly that let people connect and interact over the 

web. 
With each of these sites, individuals can make new friends, build business 

connections or simply extend their personal base by connecting and interacting 

with friends of friends - which can have a multiplying effect. 

These connections can help with a variety of things such as:  
• Seeking a new job 
• Locating assistance 
• Getting and giving product and service referrals 
• Receiving support from like-minded individuals 
• Making or receiving career or personal advice 
• Sharing political beliefs 
• Accessing news in real time 
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2. Commonality of Interest :
When you opt to participate in a social network community, you can pick and 

choose individuals whose likes and dislikes are similar to yours and build your 

network around those commonalities. For instance, if you are a chess 

aficionado, a book lover or have a particular political leaning, you can find and 

interact with those who share your interest. 
It can also be a great way to share tips and ideas. Sites like Pinterest have been 

very successful due to the ease in which a person can learn - and share - 

information about hobbies, crafts, cooking, gardening and other do-it-yourself 

activities. By pinning and sharing, you can attract like-minded individuals into 

your circle. 
But, just as these virtual groups can help hobbyists exchange ideas and 

techniques, other social network groups offer solutions for more vexing, real-

world problems. For example, social media groups can be lifelines for 

individuals suffering from a rare disease. 

3. Real-time information sharing :
Many social networking sites incorporate an instant messaging feature, which 

lets people exchange information in real-time via a chat. This is a great feature 

for teachers to use to facilitate classroom discussions because it lets them utilize 

the vast store of information available on the web. This can be a great time saver 

for the teacher - since students no longer need to visit a library to conduct 

research- and it can be a great way to engage distracted learners. 
College is not the only setting where this type of real-time information sharing 

can be beneficial. Social networking can provide a tool for managers to utilize in 

team meetings, for conference organizers to use to update attendees and for 

business people to use as a means of interacting with clients or prospects. Some 

leaders are going so far as to include Tweets or other social media updates 

during presentations. This approach can make events more interactive and help 

the presenter reach a larger audience. 

4. Targeted advertising :
Whether you are non-profit organization that needs to get the word out about 

an upcoming fund raiser or a business owner, marketing a new product or 

service, there's no better way than social media to get your message in front of 

millions of people 24/7. 
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Although social media can be used to spread a company's message for free, fee-

based advertising options are also available. One of the best aspects of social 

networking is the ability to deliver your content only to those users with the 

most potential interest in your product or service. Each social platform offers an 

array of tools that enable a business to deliver specific content to a very specific 

target group. This approach can maximize targeted reach while minimizing 

waste. 

5. Increased news cycle speed :
Undoubtedly, social networking has revolutionized the speed of the news cycle. 

Most news organizations now rely on social media sites to collect and share 

information. Social media - especially Twitter - is steadily becoming a 

mainstream source for breaking news. Today an individual can know, in real 

time, what is happening throughout the world. This has led to the development 

of a nearly instantaneous news cycle as everything from terrorist attacks to 

local car crashes get shared on social media, quickly alerting their intended 

audience of the event. 
Part of the increase in the speed of news can be attributed to smartphones. The 

percentage of individuals accessing social media via their phone or mobile 

device continues to rise.

1.4 Disadvantages of social networking  -

1. Backlash :
A joke among friends is one thing but a joke with the world at-large is much 

different. When potentially offensive content is posted online, the amount of 

feedback can be excessive and is often brutal. This is particularly true with 

highly opinionated subjects like politics and religion. This backlash can also 

have a long-term impact on a person's future, especially in a world that has 

fallen prey to over-sharing. Even college students are learning that comments 

they post on social media can influence whether a company approves their 

application for job. 

2. Cyber bullying and crimes against children :
Use of social networks may expose individuals to other forms of harassment or 

even inappropriate contact. This can be especially true for teens and younger 
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children. Unless parents diligently filter the Web content their family views, 

children could be exposed to pornography or other inappropriate content. 

Besides unleashing age-inappropriate content, the digital age also gave birth to 

a social phenomenon – cyber bullying. It is often levied more harshly against 

young females that males and, unlike traditional bullying, it is not limited to 

physical interaction. Cyber bullying can happen 24 hours a day, every day of the 

week. Adding to this realm of cyber abuse are the anonymous social media sites 

which can elevate the severity of the assault - under the false promise of privacy. 

3. Risks of fraud or identity theft :
Whether you like it or not, the information you post on the Internet is available 

to almost anyone who is clever enough to access it. Most thieves need just a few 

vital pieces of personal information to make your life a nightmare. If they 

successfully steal your identity, it could cost you dearly. 

1.5 OBJECTIVE -
To study the interpersonal communication of college students who use social 

media

II. RESEARCH METHODOLOGY -
Need and importance of  study:
The need of the study is to determine whether effects of computer-mediated 

communication on interpersonal relationships generalize specifically to the 

social networking site and to understand the extent to which those sites are 

used to create new relationships rather than to maintain prior existing face to 

face relationships. The study also examines the extent to which some users 

depend more on social media as a substitute for face to face interaction.
Prior research had found that there was little to no relationship between 

internet use and social interaction. The massive increase in the use of social 

networking media in recent years may have changed this relationship. The 

proposed research project aims to find out whether social networking media is 

reducing the amount of social interaction by users with their peers on a face to 

face basis and the research has the objective of establishing the reasons why this 

may be so.
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2.1 Research Design -
Population 
Research was carried out in BPHE Society , Ahmednagar. Data was     

collected from Post graduates and Under graduates students.
2.2 Sample -

 Data was collected from around 120 students.
Method of sampling
 We have used  Convenience method of sampling.

2.3 Research Instrument -
 Questionnaire method
 Method of data collection is Schedule Method.

2.4 Limitations of study -
Time constraint for data collection.
Less sample size.

2.5 Data Analysis and Interpretation:-
1]Average time spend with family Before and After getting into social 

Networking  Site
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 Interpretation:
Above 55%  student said that time spend with their family is reduced after 

getting into social networking site.

2] How frequently do you visit your friends/relatives in person  Before and 

After getting into social Networking  Site
 Interpretation:
I] Above 60% student said that their daily visits to friends and relatives have 
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been reduced after getting into social networking site.
II]Above 50% student said that instead of daily visit now their monthly visits 

are increased.

3] The time you spend on Social Media sometimes has a negative effect on other 

activities, such as study and family life
Interpretation:
Above 70% student agreed that social media usage has a negative effect on 

other activities, such as study and family life 

4] If social networking sites like Facebook, Whatsapp did not exist then would 

you spend more time face to face with your friends & family.

 

Interpretation:
Above 60% student agreed that they would have spend  more time face to face 

with their friends & family if social networking sites like Facebook, Whatsapp 

did not exist

5]Do you think social Media communication is better than face to face 

communication.
 ->For this question  we have used single proportions test

Frequency : 52
Sample size : 120
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Test proportion :  0.5
Hypothesized difference (D) : 0

Variance (confidence interval) : Test proportion
Continuity correction : Yes
Significance level (%) : 5
Proportion : 0.433

95% confidence interval on the proportion (Wilson score):
] 0.357, 1.000 [

z-test for one proportion / Upper-tailed test:
Difference : -0.067
z (Observed value) : -1.552
z (Critical value) : 1.645
p-value (one-tailed) : 0.940
alpha : 0.05

Test Interpretation -
P:Student Disagree social Media communication is better than face to face 

communication.
H0: P=0.5
H1:P>0.5 
As the computed p-value is greater than the significance level alpha=0.05, one 

cannot reject the null hypothesis H0.

The risk to reject the null hypothesis H0 while it is true is 93.97%.
Conclusion: Most of the students think that face to face communication s better 

than Social media communication.

6] The time you spend on Social Media sometimes has a negative effect on other 

activities, such as study and family life
->For this question  we have used single proportions test

Frequency : 87
Sample size : 120
Test proportion : 0.5
Hypothesized difference (D) : 0
Variance (confidence interval) : Test proportion
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Continuity correction : Yes
Significance level (%) : 5
Proportion : 0.725

95% confidence interval on the proportion (Wilson score):
] -1.000 , 0.790 [

z-test for one proportion / Lower-tailed test:

Difference : 0.225
z (Observed value) : 5.021
z (Critical value) : 1.645
p-value (one-tailed) : 1.000
Alpha : 0.05

Test Interpretation -
P: Student agree that time spend on Social Media has a negative effect on other 

activities.

H0: P= 0.5
Ha: P<0.5

As the computed p-value is greater than the significance level alpha=0.05, one 

cannot reject the null hypothesis H0.
The risk to reject the null hypothesis H0 while it is true is 100.00%.
Conclusion: Most of the students think that social media has a negative effect on 

their other activities.

7]When you are  with your friends, face to face, do you  check  Social Media for 

updates

->For this question  we have used single proportions test
Frequency :    107
Sample size :    120
Test proportion :    0.5
Hypothesized difference (D) :    0
Variance (confidence interval) :    Test proportion
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Continuity correction :    Yes
Significance level (%) :    5
Proportion :   0.892

95% confidence interval on the proportion (Wilson score):
] -1.000 , 0.933 [

z-test for one proportion / Lower-tailed test:

Difference :   0.392
z (Observed value) :   8.672
z (Critical value) :  1.645
p-value (one-tailed) :  1.000
Alpha :   0.05

Test Interpretation -
P: Student agree that they check social media for updates when they are with 

their friends.
H0: P=0.5
H1: P>0.5

As the computed p-value is greater than the significance level alpha=0.05, one 

cannot reject the null hypothesis H0.
The risk to reject the null hypothesis H0 while it is true is 100.00%.
Conclusion: Most of the students checked  social media when they are with their 

friends.

III. Findings:-
1]Above 55%  student said that time spend with their family is reduced after 

getting into social networking site.
2] Above 60% student said that their daily visits to friends and relatives have 

been reduced after getting into social networking site.
3] Above 70% student agreed that social media usage has a negative effect on 

other activities, such as study and family life 
4] Above 60% student agreed that they would have spend  more time face to 

face with their friends & family if social networking sites like Facebook, 
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Whatsapp did not exist
5] Most of the students think that face to face communication s better than 

Social media communication.
6] Most of the students think that social media has a negative effect on their 

other activities.
7] Most of the students checked  social media for updates  when they are with 

their friends.

IV. Conclusion-
From this survey we have reached to this conclusion that most of the college 

students spend more time in social media than face-to-face communication. 

Their visit to friends or relatives place in personal has decreased after getting 

into social media.
 Social media do have good effects too but it has also negatively affected the 

youths of this generation. On one hand it might be making the online relation 

strong, but on the other hand the Interpersonal communication is vanishing. 

Students are so addicted to these sites that they don’t understand how time 

passes by and how it affects their social life. But they do agree that social media 

has brought a negative effect on their family life/other relation and studies. 

They also agree that if these sites didn’t exist they would spend more time with 

family or friends personally. Hence, interpersonal communication is always 

better than online chattig or social Medias. 

V. Recommendation-
Ÿ Spend more time with family and friends in personal to maintain a 

healthy relationship.
Ÿ Make proper use of social media. 
Ÿ Use technology and be not used by technology.
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3. Have you ever had credit card number stolen?

Interpretation-

37.4% people use online services to save time, and 30.4% people use online

services due to convenience
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5. Which electronic currency do you prefer for online payment?
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Research Methodology:-

 
·

 

In this entire research all the information is collect by existing documentation, forms and databases.

 

·

 

Basic statistic information gathers by newspaper and other magazine.
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